
2019 DTCC BRAND EQUITY SURVEY RESULTS

729
Respondents

Su
rve

ys 
completed  by DTCC clients (29th November – 28th January 2019)

58%
North America

1%
South America

26%
Europe

15%
Asia Pacific

Very positive brand 
performance in  

2019 and over the 
last five years 

DTCC client  
engagement  

has increased  
significantly

Key attributes are resonating
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KEY ATTRIBUTES HAVE IMPROVED SIGNIFICANTLY SINCE 2014 
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LIKELY TO CONTINUE TO USE DTCC 
PRODUCTS/SERVICES IN THE FUTURE 

EASY TO DO BUSINESS WITH

CLIENT ENGAGEMENT HAS INCREASED SIGNIFICANTLY OVER THE YEARS
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