S
')
N o) o
§ 2, 58% 26%
@ g) North America Europe
35
— o
3 19%
= o Asia Pacific
<)
Z 1%
% South /America
@49 8
7 \
28th January T
|: Key attributes are resonating :l
TRADITIONAL AREAS OF STRENGTH HAVE IMPROVED, PROVIDING
FOUNDATION FOR CONTINUED BRAND GROWTH KEY ATTRIBUTES HAVE IMPROVED SIGNIFICANTLY SINCE 2014
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STABLE INDUSTRY LEADER HONEST
CLIENT ENGAGEMENT HAS INCREASED SIGNIFICANTLY OVER THE YEARS
LIKELY TO CONTINUE TO USE DTCC 88 — —
PRODUCTS/SERVICES INTHE FUTURE = i, DTCC client
engagement
o has increased
EASY TO DO BUSINESS WITH signiﬁcanﬂy
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